
Hubspot vs. Hubspot
A view from a Hunspot Salesperson



Megan…

• Just sitting here thinking about our conversation and want to be really 
honest with you as always. You're very interested in features and 
nurturing your database, so I believe you should go with Marketo. 
HubSpot is for companies who really care about attracting more traffic 
to their website, converting more visitors into qualified contacts, and 
then from there, segmenting their database out appropriately. We care 
about the whole Inbound Methodology and the Marketing Automation 
piece. Marketo is really strong on the Marketing Automation piece. I've 
laid out below where Marketo wins and where HubSpot wins. I believe 
where Marketo wins is much more important to you over the pieces 
that HubSpot wins at. Therefore, my gut is saying you'd prefer Marketo.



Marketo Stengths

• The ability to “silo” off one instance of Marketo so they can manage 
multiple URLs (HazteOir and CitizenGo)

• The Marketo Program (you can clone a full Marketing Campaign in 
one click... from emails, landing pages, everything)

• Ability to create multiple Lead Scoring models

• Marketo can integrate with Salesforce Custom Objects we can’t. 
(tracking “Donations” in a custom object)



Megan…

• As mentioned, HubSpot can solve and meet for all of your 
requirements within the document and statements you've shared 
with us, however, I believe the pieces Marketo excels at and 
where you care more about for your Marketing Automation Tool lead 
me to believe Marketo would suit you better.

• I hope you understand I'd rather you choose them because of 
importance than have me guide you down the wrong path.



HubSpot Strengths

• Marketing strategy, Inbound.

• Support, go ahead and try it out, available to your whole team 

• Sources Report / Keywords / SEO - HubSpot was built as a Top of the Funnel application, we embrace 
this, we excel at this.

• You simply cannot recreate the Sources report in Marketo.  If where your traffic is coming from is 
important, HubSpot wins.

• We have a great relationship w/ Salesforce (extended to 2020)

• And, our Integration w/ SFDC isn’t much different than Marketo’s

• Social. You can manage your full social strategy in HubSpot, no need for Hootsuite enterprise or 
something like that. Can’t do that w/ Marketo.

• Smart Calls to Actions are built into HubSpot, no extra charge. Easiest way to make your Drupal site 
much more dynamic.

• Marketo charges for Real-Time Personalization

http://t.sidekickopen02.com/e1t/c/5/f18dQhb0S7lC8dDMPbW2n0x6l2B9nMJW7t5XYg1qwym8N2BgLPgRYvrHW3Mqkws56dH91f37Vs7T02?t=http://www.hubspot.com/products/salesforce&si=6437529448349696&pi=a2530662-d6a3-40a3-fd08-9cf00c78b9cf

	Slide 1
	Megan…
	Marketo Stengths
	Megan…
	HubSpot Strengths

