
Automated Marketing

Esto es clave: la MAP tiene que solucionar todas las funcionalidades relacionadas con automated 

marketing, incluido:

 

1.     Powerful segmentation based on demography values and behaviour/transaction data. Some 

segmentation criteria:

a.     Scoring- Yes, Marketo can segment on Demographic and behavioural scoring, this is very easy. 

Customisable scoring rules will allow HazteOir to score on any activity and to create multiple scores, 

e.g. a score per label.

c.     Label scoring Yes, This might be based on behaviour or on information given by the contact.

d.     Demographics- Marketo can segment on any demographic field information that is stored in the 

Marketo/Salesforce (or Sugar) Database.

e.     Funnel situation – Yes, this might be based on a field such as score, status or membership of a 

funnel/model. 

f.       Web pages visited (web activity) Yes both in real time and historic behaviours

g.     Petitions signed Yes, as discussed this can come directly from a form a synched separately from 

Drupal/CRM

h.     Clicks on the Facebook buttons (and in general interactions with social media) Any Marketo 

asset that is shared on Facebook, Twitter, LinkedIn can be tracked and segmented on

What about the FB/Twitter share button on our Webpage (Thank you page)?

You can deploy social apps (including sharing buttons) on your own web site to engage your audience

and bring everyone into the larger conversation on social networks. For more details, 

https://docs.marketo.com/display/public/DOCS/Deploy+Social+on+Your+site 

i.       Campaign history Yes

j.       Donations made + date + amount There are several options. As discussed, there are a number 

of options for this. A simple might be to use campaigns in Marketo. Custom objects are also possible.

k.     Opens and clicks Yes.

l.       Receiving and opening an SMS? This will depend on the SMS service that is used. Marketo will 

not be the tool that sends the SMS, Marketo will call a webservice that sends the SMS. If that SMS 

receives a response then it that can be passed on to Marketo.

m.   Inbound calls – This is typically done in CRM but the activity will be synched with Marketo.

n.     Outbound calls – This will also be done in CRM and synched with Marketo.

https://docs.marketo.com/display/public/DOCS/Deploy+Social+on+Your+site


o.     Personal visit – if logged in CRM by the CRM user then this visit can be used for segmentation in 

Marketo.

p.     Social media activity Any Marketo asset that is shared on Facebook, Twitter, and LinkedIn can be 

tracked and used for segmentation.

q.     Web browser – Yes, this is detected by the Marketo tracking code

r.       Email Service Provider- Marketo should be used as Email Service provider

s.     Country (IP) Yes

2.     Automated multi-step programs and workflows, triggered emails based on events and 

segments

.       Ideally, graphical representation of the workflow. Marketo has a type of graphical representation

of campaign flow, called programs. Below is an example of a webinar set up

3.     Multi-channel (triggers) campaigns:

.       Email Yes

a. SMS Yes through partners on launch point or via REST API https://launchpoint.Marketo.com/

b.     Telemarketing: create tasks Marketo can send alerts, can create tasks in Salesforce. 

c.     Send alerts/emails Yes

d.     Dynamic Website content- Yes, this is available on Marketo landing pages. If you need this on 

the main website then you will need Marketo RTP 

http://www.Marketo.com/software/personalization/

How much would it be to use RTP?

Will include this in our quote scenario as an add-on

http://www.marketo.com/software/personalization/
https://launchpoint.marketo.com/


e.     Mobile (App) Yes http://www.Marketo.com/software/marketing-automation/mobile-marketing/

f.       Social media Yes- Marketo does social marketing, it also has an integration with many social 

applications for social listening/posting http://www.Marketo.com/software/marketing-

automation/social-marketing/

g.     Advertising networks yes http://www.Marketo.com/software/marketing-automation/ad-bridge/

4.     Create (easily)

.       Landing pages Yes, http://www.Marketo.com/software/marketing-automation/landing-pages/ 

a. Surveys Marketo allows you to create social polls but surveys are not a part of the Marketo 

system. You can leverage some of our partners for surveys which can plug into Marketo. 

https://launchpoint.Marketo.com/home/SearchForm?

Search=survey&action_doSearch=Search

b. Forms Yes- here is a link to how any possible form can be built with Marketo 

http://developers.Marketo.com/documentation/websites/forms-2-0/

c.     Progressive forms and Yes

d.     Events Yes

e.     Responsive Design Yes, both email and landing pages 

5.     Asset storage: PDF, JPG… Yes

6.     360º Lead View

.       Interactions timeline- Yes both in Marketo and in CRM.

7.     Lead and Customer Scoring

.       Tag scoring- Yes, Marketo allows you to create multiple scoring rules, this means that you can 

create a score per tag or label.

a.     Lead/contact activity history (graphical representation) Yes in Marketo and Salesforce

b.     Hot leads routing to Sales agents- Yes

c.     Score ranking Yes, Marketo allows you to use multiple scores to rank a lead/contacts for a given 

label, e.g. demographic and behaviour scores

8.     Reporting and analytics (see below)

.       Revenue tracking per campaign- Yes using our Revenue Cycle Explorer functionality in Marketo

http://developers.marketo.com/documentation/websites/forms-2-0/
https://launchpoint.marketo.com/home/SearchForm?Search=survey&action_doSearch=Search
https://launchpoint.marketo.com/home/SearchForm?Search=survey&action_doSearch=Search
http://www.Marketo.com/software/marketing-automation/landing-pages/
http://www.marketo.com/software/marketing-automation/ad-bridge/
http://www.marketo.com/software/marketing-automation/social-marketing/
http://www.marketo.com/software/marketing-automation/social-marketing/
http://www.marketo.com/software/marketing-automation/mobile-marketing/


a.     Analytics of automation- Yes, this is basic functionality in Marketo. 

http://www.Marketo.com/software/marketing-automation/analytics/ 

b.     Reports that enable calibration and fine-tuning campaigns for maximum success

Yes within Revenue Cycle Explorer in Marketo. 

c.     Funnel reporting and analytics Yes within Revenue Cycle Explorer in Marketo. 

d.     Analytics of conversion paths- Yes within Revenue Cycle Explorer in Marketo. 

9.     Integrations with CRM

.       Bi directional exchange of data Yes 

a. Sales view- Yes in Salesforce – This is called Marketo Sales Insight for CRM

b.     Salesforce 

10. Integration with other marketing applications and CMS (Drupal). Marketo can track all Drupal 

web activity by placing our tracking code in a Drupal template 

http://developers.Marketo.com/documentation/websites/lead-tracking-munchkin-js/

Any extending integration can be leverage through our REST API 

http://developers.Marketo.com/documentation/rest/

Address in parallel discussion

11. Website visitor tracking and integration: digital body language

.       Anonymous MA: creates a new contact per IP (no personal data) This is correct

12. Send email the best day of the week / the best hour of the day (for each contact)

Currently Marketo will give collective reports for optimal time of day and day of week. This can be 

broken down by label or by demographic. The Marketo roadmap includes functionality that will 

support optimal email send times for individuals.

13. Dynamic Website

.       Different content (banners or pop-ups) in accordance to customer profile This is out of the box 

for Marketo landing pages and if using Marketo RTP. For the main website, code would have to be 

written on the relevant page that queries the Marketo database to figure out banner or pop-up to 

display.

a.     Dynamic adjustment of displayed form to a customer profile Yes, Marketo forms will auto 

populate for known names. For non-Marketo forms, some query will need to be made to Marketo to 

identify the visitor and whether or not the visitor has already signed the petition.

14. Dynamic Email Dynamic content can be added to all emails. This means that the content in the 

email will change based on who the recipient is. Segments are customizable and any demographic 

http://developers.marketo.com/documentation/rest/
http://developers.marketo.com/documentation/websites/lead-tracking-munchkin-js/
http://www.Marketo.com/software/marketing-automation/analytics/


can be used for this segmentation. Email scripts can also be used to populate the content of emails 

with data from donations, petitions and other data stored in CRM

¿Does this mean we’ll need programmers to create dynamic content in the emails for non-

demographic but behavioural/transactional data?

You will need email scripting only if you have to pull data from related custom objects. If you are 

pulling data from lead fields (either demographic, behavioural or transactional data) you won’t need 

email scripting. To learn more about email scripting, 

http://developers.marketo.com/documentation/email-scripting/ 

15. Security: assign user roles and permissions to access lists, labels (ex. Germany, German, HO, 

CitizenGO) and data

.       Activity of the users is recorded and may be checked by managers

This is not a standard Admin functionality but the data can be pulled in raw format if this is a 

mandatory requirement. You can limit what tasks a user can do in the first place using custom roles. 

https://docs.Marketo.com/display/public/DOCS/Managing+User+Roles+and+Permissions

Can you please elaborate further on this “but the data can be pulled in raw format if this is a 

mandatory requirement”?

All user activity is recorded but there is currently no feature in the Marketo user interface than an 

Admin/Manager can use to check an audit trail of user activity (this is on the roadmap for Q1 2016). 

Marketo’s support team have access to tools that allow then to see the change log, for example who 

created, modified or executed campaigns, who approved an email/landing page. Support cases can 

be logged if you want to request information such as who modified a particular campaign.

https://docs.marketo.com/display/public/DOCS/Managing+User+Roles+and+Permissions
http://developers.marketo.com/documentation/email-scripting/

