
III.1.4. Ted Baehr
Ph.D.
TV Producer
MediaGuide TV

Mr. Baehr gives the following lecture in English:

“Indoctrination - The Role of the Mass Media in the Education
of Children”

SUMMARY:  Our  greatest  challenge  now  is  the  influence  of  the  mass  media  of
entertainment on our families, our children and our grandchildren. The media, for good
and for ill, is the primary teacher of our youth. There’s hope though – children can be
taught to be media-wise, and the entertainment industry can be turned toward the
good, the true, and the beautiful. This featured plenary enables you to teach children to
be media wise, helps you understand the wide influence of the mass media, and shows
you how to redeem the industry. This plenary covers: The Media's Influence on Different
Stages of Development; Understanding the Mass Media; Asking the Right Questions;
and, Using and Influencing the Media for the Good, the True, and the Beautiful.

 

Why do children forsake Christian faith and values?

Because they’re fed corrosive, immoral media and entertainment 
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There  have  been  thousands  of  studies  on  the  influence  of  the  mass  media  of
entertainment, and, from our Report to the Entertainment Industry research, almost
99% show that the mass media of entertainment influences the behavior of children.
Thus, children learn their scripts of behavior from the media and entertainment they
watch.  One hundred years ago, children learned from watching their parents;  now,
they learn from the mass media.

Your Advocate in the Entertainment Industry 

Although  the  media  is  training  up  our  children,  the  good  news  is  that  we  at
MOVIEGUIDE® and the Christian Film & Television Commission® are your advocates to
clean the screens in the Entertainment Industry in Hollywood.

The  more  educated  a  person  is,  the  more  they’re  concerned  about  media  being
detrimental to values
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Why?  Because  the  more  intelligent,  the  more  influenced  by  the  mass  media  of
entertainment. Intelligent children are more capable of encoding and visualizing what
they watch and then turning what they watch into their scripts of behavior.

The Media’s Influence Is MASSIVE

The mass media of entertainment in all its forms from theaters to television to iPads to
smart  phones  are  the  primary  teacher  of  our  children  and  grandchildren.  Where
parents and the church used to be the primary role models, now it’s the mass media
stars and celebrities.

According  to  the  Sourcebook  for  Teaching  Science,  the  average  American  youth
watches about 1500 hours of television in a year, but spends only 900 hours in school
per year. Furthermore, 70% of daycare centers use TV during a typical day. Finally, 54%
of 4-  to 6-year-olds said they preferred watching TV than spending time with their
fathers.

The hours  of  mass  media  consumed by  American children and teenagers  just  took
another big jump upward.

A new study by the Henry J. Kaiser Family Foundation shows that American children
age 8-18 consume on average 75 and one-quarter hours of one or another form of
mass media per week, an increase of more than 15 hours per week since 2004.

The study observed 2,002 school-age children from October 2008 until May 2009. It
was supported by a more comprehensive study of 702 students who did media diaries.

Media Consumption, Age 8-18

Average Hours and Minutes Per Day

TV 4:29
Music/Audio 2:31
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Computer1:29
Video Games 1:13
Print 0:38
Movies0:25
Total Per Day 10:45

Boys are fed large doses of VIOLENCE

Years of research shows that different people are susceptible to different stimuli, wants,
desires, and needs. 

7% to 11% or the children want to copy the violence they see, 25% want to copy the
alcohol use, 31% want to copy the sexual behavior, and so forth.

With each type of stimulation, there are usually four reactions:  a few want to copy the
behavior; some are desensitized; some want to watch more; and, some are repulsed.

For  instance,  a  Dartmouth  Medical  School  researchers  surveyed  more  than  2,400
children,  grades  five  through  eight,  who  reported  that  they’d  never  drunk  alcohol.
Within 13 to 26 months between the original survey and a follow up interview, three
percent of the youngsters said they’d started drinking. The children were also asked
whether their parents allowed them to watch R-rated movies “sometimes” or “all the
time.” Analysis showed a strong link between viewing R-rated movies and underage
drinking.  This  link  remained  strong  even  among  children  who  said  their  parents
frequently set and enforced limits. “We think seeing the adult content actually changes
their personality,” Dartmouth pediatrician James D. Sargent, M.D. says. He noted that
PG-13 movies, as well as many TV shows, also frequently portray drinking and other
adult situations.

- Source:  Dartmouth Medical School, 04/26/10.
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Girls Discouraged

There  are  many  other  ways  that  the  mass  media  of  entertainment  influences  the
audience.

For  instance,  66%  of  girls  feel  worse  about  themselves  when  seeing  models  and
celebrities on TV.

A recent  study by  the Girl  Scout  Research Institute  shows that  impressionable girls
watching “Reality” TV regularly see fighting, gossiping, and treating people badly as
perfectly normal and acceptable. The study found 70% of regular viewers spend a lot of
time on their appearance, 38% think a girl’s value is based on how she looks (versus
28% of non-viewers),  30% would rather be recognized for outer beauty rather than
inner beauty (18% of non-viewers), and 40% believe “you have to lie to get ahead”
(versus 24% of non-viewers).

Another study by psychology professors  at  Appalachian State University shows that
Disney animated movies like TANGLED, THE LITTLE MERMAID, and BEAUTY AND THE
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BEAST may cause both male and female children to link beauty with goodness. In the
study, after viewing a Disney movie, children age 6 to 12 picked photographs of more
attractive children as friends than photographs of unattractive children by 78% to 22%.
On the other hand, the two psychologists conducting the study didn’t study whether
the  children  had  already  arrived  at  that  conclusion  by  age  6.  Thus,  one  of  them
wondered whether “a steady diet of these movies is at least reinforcing a stereotype.”

- Appalachian State University, 01/04/11.

They need self-esteem

Self-esteem is important for young girls. The FBI has found that young girls who don’t
have self-esteem are more likely to be lured into sex-slavery. A lack of self-esteem is
often linked to the images in the mass media of entertainment and the lack at home of
a loving, caring father. 

A new study by the Parents Television Council  shows that Hollywood is deliberately
sexualizing teenage girls in its TV programs.

According to PTC’s press release on Dec. 15, “PTC found that when underage female
characters [age 12 to 17] appear on screen:  more sexual content is depicted; the teen
girls  show next  to  no negative response to  being sexualized;  more sexual  incidents
occur outside of any form of a committed relationship; and there is less accuracy in the
TV content rating.”
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Among the shocking findings:

 86% of all  underage and young adult females being sexualized were of high

school age;

 Only  5% of  the sexualized underage females expressed any dislike for being

sexualized in the story;

 Underage  females  are  sexualized  42%  of  the  time,  but  adult  females  were

sexualized only 29% of the time;

 75% of  the shows with underage girls  being sexualized did not have an “S”

rating for sex;

 93%  of  the  sexual  incidents  among  the  underage  girls  could  be  labeled

“unhealthy”  according  to  the  American  Psychological  Association’s  own
definition; and,

 73% of the incidents were part of a comedy bit or punch line.

“Our girls are being sexually objectified as young as 6,” said former model Nicole Clark,
who made the documentary COVER GIRL CULTURE, in response to the study. “How did
things get so crazy?” she asked.

-  Sources:   Hollywood  Reporter,  12/16/10,  and  Parents  Television
Council, 12/15/10.

Pretty Woman

An excellent documentary on sex trafficking, NEFARIOUS, points out that many of the
prostitutes in Las Vegas were enticed to go into the sex trade because of the movie
PRETTY WOMAN. 
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Furthermore,  the Witherspoon Institute has found that a growing body of research
shows the habitual use of pornography damages people of all ages and both sexes,
including their  relationships,  their  productivity,  and even their  ability  to  function in
society. “Since the beginning of the Internet age,” says Mary Eberstadt, research fellow
of the Hoover Institution, “pornography has been consumed in greater quantities than
ever before in human history and its content has grown more graphic.” Pornography is
often thought to be an activity  that doesn’t  harm anyone (especially by those who
make money off it), but this study shows that the victims of pornography are the user
and  those  the  user  loves.  The  Witherspoon  Institute’s  report,  “The  Social  Costs  of
Pornography,”  is  “the  first  multifaceted,  multidisciplinary,  scholarly  exploration  of
pornography since the advent of the Internet,” according to the Christian Newswire.

- Source:  Christian Newswire, 03/16/10.

In  this  regard,  “Pornography  is  a  triple  hook,  consisting  of  cortical  hypofrontality,
dopaminergic downgrading, and oxytocin/vasopressin bonding. Each of these hooks is
powerful, and they are synergistic. Pornography sets its hooks very quickly and deeply,
and as the addiction progresses, it progressively tightens the dopamine drag until there
is no more play in the line.”

- Donald L. Hilton, Jr.,  How Pornography Drugs & Changes Your Brain,
originally published in Salvo Magazine (Summer 2010)

As a result of media influence, peer pressure, and education indoctrination, 90% of
Children Are Abandoning Their Parents’ Christian Faith and Values

This manifests itself not only in self-destructive, anti-family behavior, but also in voting
patterns.

According  to  Cornell  University,  9  out  of  10  children  abandon  the  values  of  their
parents. According to USA Today, 83% of the youth leave the church, and 80% of the
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parents are very worried about their children and the mass media of entertainment’s
influence on them. A new study of 16- to 29-year-olds by the Barna Research Group
shows that America’s youths are growing more resistant and skeptical to Christianity
than were people of the same age a decade ago. Thus, currently only 16% of young
non-Christians said they have a “good impression” of Christianity and only 3% have a
favorable  view  of  evangelicals,  compared  to  25%  of  young  non-Christians  viewing
evangelicals in the Baby Boomer generation.

Recently,  USA  Today  noted  that  70%  of  Americans  were  unable  to  name  the  Ten
Commandments. In a culture where physical health is a higher priority than spiritual
vitality, another recent survey found that more Americans are familiar with the specific
ingredients  in  a  McDonald’s  hamburger  than  know  the  individual  commands  that
comprise the Ten Commandments.

How did this happen?

The Golden Age of Hollywood:  Jesus came to Hollywood

During  the  Golden  Age  of  Hollywood,  the  movie  studios  worked  closely  with  the
Protestant Film Office and the Roman Catholic Legion of Decency to reach the broadest
possible audience and to avoid government censorship. 

We care
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My father, Bob “Tex” Allen (aka Theodore Baehr), was a Hollywood Western Star who
won the box office award in 1936. 

My mother, Evelyn Peirce, was a MGM star.

Thos were the Golden Age of Hollywood when IT [WAS] A WONDERFUL LIFE, the BELLS
OF ST. MARY rang out across the land and MR. SMITH [WENT] TO WASHINGTON. 

In the 1960s Hollywood dropped the Motion Picture Code. . .

In 1966, The Catholic Legion of Decency moved out of Hollywood and the Protestant
Film Office shut its doors, contrary to the desires of many studio heads. The demise of
these invaluable  advisory  resources  on  spiritual,  moral  and religious  matters  left  a
vacuum in the entertainment industry. 
Consequently, box office earnings dropped in three years from 44 million people per
week to 17 million people per week in 1969. (Television had been around for 20 years
at the time of this precipitous drop and VCR and cable were 20 years into the future, so
it is clear that the biggest impact on the box office was the degradation in the moral
content of the movies.)

10



Movie releases changed: from 100% what would have been G-rated before 1966 if they
had had ratings to 82% R-Rated in 1969; from the SOUND OF MUSIC in 1965 to the first
X-Rated movie, MIDNIGHT COWBOY in XXXX; and, from THE GREATEST STORY EVER XXX
XXX
The World Changed & The Result Is Clear!

For instance, unwed births, which had remained minimal for years, started to increase
geometrically.
Illegitimate Birth Rates in Europe

Illegitimate birth rates in Europe were out of control. 
Crime rates in Europe also soared.

European Crime Rates
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Media Influence in Spain
“Over the last two decades, Spain has witnessed a remarkable increase in nonmarital
childbearing. ... marriage has lost its traditional status as the near-exclusive context for
bearing and raising children. Whereas only thirty years ago nonmarital childbearing
was a marginal behavior facing strong social disapproval, nowadays nearly 1 out of 3
births  take  place  outside  the  framework  of  marriage  and  social  acceptance  of
unmarried families is widespread.”

-  Teresa  Castro-Martín,  “Single  motherhood  and  low  birthweight  in
Spain: Narrowing social inequalities in health?”  (May 2010)

Even for taxpayers

This puts a tremendous welfare burden on the taxpayers who pay the bills for illicit
behavior.

The Solution Starts with YOU!
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You can redeem the culture!

What’s Needed:

You can help:

1. redeem the mass media of entertainment; and,

2. teach your children and grandchildren media wisdom

Influence the Most Powerful Person in Hollywood 
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The most powerful person in Hollywood is not Ted Turner, who lost his network, nor
Rich Ross, who just resigned from the Walt Disney Company. It is the 12 to 24 year old
young person who goes to movies.
If young people go to good movies, then good movies will flourish. If they choose the
bad, then the bad will flourish.
You can teach youth to be media wise to choose the good and reject the bad.

Five Pillars of Media Wisdom

• Understand the influence of the entertainment media;
• Understand your child’s stages of development;
• Understand the grammar of the entertainment media;
• Understand your moral, spiritual values and teach them to your children;
• Understand the answers, including

– Ask the Right Questions
– MEDIA-WISE FAMILY™
– MOVIEGUIDE®
– Christian Film & Television Commission® ministry

That is:

1:  Understand the influence of the media on your children. In the
wake  of  the  Columbine  High  School  massacre,  CBS  President  Leslie
Moonves put it quite bluntly: “Anyone who thinks the media has nothing
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to  do  with  this  is  an  idiot.”  The  major  medical  associations  have
concluded that there is absolutely no doubt that those who are heavy
viewers  of  violence  demonstrate  increased  acceptance  of  aggressive
attitudes and aggressive behavior. Of course, media is only one part of
the problem – a problem that could be summed up with the sage biblical
injunction, “Do not be misled: ‘Bad company corrupts good character’”
(1 Cor. 15:33). As the results of thousands of studies on youth violence
prove,  watching media  violence causes  violence among children.  Bad
company corrupts good character – whether that bad company is gangs,
peer pressure or violent movies, video games and television programs.

2. Ascertain  your  children’s  susceptibility  at  each  stage  of
cognitive development. Not only do children see the media differently
at each stage of development, but also different children are susceptible
to different stimuli. As the research of the National Institute of Mental
Health  revealed many  years  ago,  some children want  to  copy media
violence, some are susceptible to other media influences, some become
afraid, and many become desensitized.  Just  as an alcoholic would be
inordinately tempted by a beer commercial, so certain types of media
may  tempt  or  influence  your  child  at  his  or  her  specific  stage  of
development.

3. Teach your children how the media communicates its message.
Just as children spend the first 14 years of their lives learning grammar
with  respect  to  the  written  word,  they  also  need  to  be  taught  the
grammar  of  twenty-first-century  mass  media  so  that  they  can  think
critically about the messages being programmed for them.

4. Help your children know the fundamentals  of  Christian faith.
Children need to be taught the fundamentals of Christian faith so that
they can apply their beliefs and moral values to the culture and to the
mass  media  of  entertainment.  Of  course,  parents  typically  have  an
easier time than teachers with this pillar because they can freely discuss
their personal beliefs. Yet, even so, it is interesting to note that cultural
and media literacy and values education are two of the fastest growing
areas in the academic community – a trend most likely due to the fact
that educators are beginning to realize that something is amiss.

5. Help  your  children  learn  how  to  ask  the  right  questions.  When
children know the right questions to ask, they can arrive at the right
answers  to  the  problems  presented  by  the  mass  media  of
entertainment.  For instance, if  the hero in the movie your child is
watching wins  by  murdering and mutilating his  victims,  will  your
children  be  able  to  question this  hero’s  behavior,  no  matter  how
likable that character may be?

For instance: most children
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Learn Through the Heart

Most children and adults are moved emotionally by what they watch, and do not think
about the logical implications. 

What’s the Antidote?

In his Passing the Baton eNewsletter of November 16, 2010, Prof.  Jeff Myers,  Ph.D.
explained the antidote to help children trapped in excessive media usage:

In his book Boys Adrift Leonard Sax reported on a study of 7 to 14-year-old boys
which found that playing video games lights up the pleasure center of the brain
while  simultaneously  shutting  off  blood  flow  to  the  executive  center  of  the
brain. In effect, these games offered boys the sense that they had accomplished
something without actually having done so. (See Leonard Sax, Boys Adrift. New
York: Basic Book, 2007, p.91.)
Consider the shocking implications. The games children play are designed to
bring effortless pleasure (movies and music have the same effect). Over time,
this  slickly  produced  entertainment  "tricks"  the  brain  into  by-passing  the
executive center, making it  more  rewarding to pursue entertainment and  less
rewarding to accomplish anything of value. Academic work plummets. Social
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relationships  suffer.  And  massive  entertainment  corporations  make  out  like
bandits, reaping billions in profits.
Quite frankly, if you're a parent, teacher, or youth minster, this is horrible news.
How could we have allowed the most privileged generation in history - in terms
of  spendable  income,  opportunity  for  education  and  travel,  and  access  to
information - to quietly amuse itself to death?

1. Do real things. A Christian school headmaster friend of mine was recently
approached by several parents whose children had been prescribed medications
for ADHD and bi-polar disorder. They trusted their doctors but wondered, "Is
there any way we can help our kids without having to turn to these strong
medications?" The headmaster wisely proposed the parents give the following
plan a try:

• Take out TVs, Ipods, video game consoles, and computers from your kids'
bedrooms.

• Allow no more than 30 minutes of video gaming per week.

• Set a bedtime of 9pm on weeknights, 10pm on weekends.

• Provide three nutritious meals a day (note that the headmaster had to
define "nutritious" for the parents).

• Plan for one hour of playing outside every day, and three hours on the
weekend days.

Amazingly - after a few months of this regimen - all of the children showed far
fewer  symptoms  and  were  doing  significantly  better  in  school  (without
medication!).  For  these  kids,  there  was  an  undeniable  connection  between
unplugging and thriving.
In a similar vein, many parents are starting to take seriously studies done by
Dina Borzekowski, Linda S. Pagani and others that demonstrate a correlation
between a child's relatively innocuous television viewing and lower test scores.
In fact, public health advocates have caught on and launched a "No Child Left
Inside" initiative that appears to be gaining steam.
A quick word of warning:  An entertainment-soaked culture affects the brain in
similar ways to a chemical addiction. So don't be surprised if heavily plugged-in
kids express bitterness,  anger,  accusation, and even paranoia when they get
unplugged. Many parents will cave in to the pressure because they can't handle
seeing their children be unhappy, even for a short time. A few parents, however,
will  find  wise  ways  to  replace  screen  time  with  real  things  and  intentional
conversation. In the long run, kids who overcome this withering addiction will
be significantly better prepared to live healthy, purposeful lives.
2. Engage them in conversation. Language lights up the brain. And as David
Caplan, a neurologist at Massachusetts General Hospital, points out: in order to
trigger the use of language, both motivation (from the executive center) and
arousal (from the pleasure center) are required.
Language seems to be a bridge that reconnects the broken-down relationship
between  the  executive  and  pleasure  centers  of  the  brain. Notice  that  this
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involves active language use, not just passive language reception. We're talking
two-way, engaging, in-person conversations. And that puts the ball squarely in
your  court  to  communicate  with  kids  in  a  way  that  engages  them  in
communicating with you.
Isn't it interesting that expressing thoughts through language helps remediate
the damage done by a culture built on amusement? The ancient Greeks called
this kind of linguistic expression "logos." It's the same word used in John 1:1 to
describe the ministry of Jesus: "In the beginning was the Word."

TV & Movie Standards:

Another important and helpful tool to develop media wisdom is to have your child or
student select their TV & Movie Standards. For instance, if animals are in the movie or
television program, the student or child should determine if they want animals hurt:
“never,” “in certain circumstances” or “no restrictions.” They should do the same for
each of the problem areas of movies and television programs. 
In most cases, the child will be much more media conservative and values based than
the parent or teacher would suspect.

THE CULTURE-WISE FAMILY:
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THE CULTURE-WISE FAMILY will help you teach your student or child to be media wise
so  that  they  are  self-governing  in  selecting  only  the  appropriate  mass  media  of
entertainment to watch or play. The book contains theory and praxis, as well as many
helpful tools and exercises.
THE CULTURE-WISE FAMILY was developed from the first media-literacy course that I
helped develop and test in the late 1970s with sixty academic professors while I was
the Director of the TV Center at City University of New York. The 

MOVIEGUIDE®:

As well  as  THE CULTURE-WISE FAMILY,  the MOVIEGUIDE® on  www.movieguide.org,
radio  and  television,  is  designed  to  help  you  know  what  movies  and  other
entertainment are worth watching at different stages of child development and each
review and article is designed to help you and your students and family develop media
wisdom.

Children Want Help:

It is great news that a Los Angeles Times, Bloomberg Poll in 2006 found that 74% of
girls  and 58% of  boys between 12 and 24 years-old were offended by cussing and
sexual material. Thus, the majority of youth are on the side of wanting media wisdom.
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Five minutes a day will help them develop the media wisdom they need based on THE
CULTURE-WISE FAMILY.

Also, Help Redeem the Mass Media of Entertainment

One part of the solution is to develop media wisdom, the other is the help redeem the
mass media of entertainment. Better movies, games and entertainment will make life
better  and  easier  for  the  parent,  teacher  and  child.  Supporting  Christian  Film  &
Television Commission® will help redeem the mass media of entertainment.
The Christian Film & Television Commission® has a yearly Annual MOVIEGUIDE® Faith
& Values Awards Gala & Report to the Entertainment Industry in the Hollywood area to
reward  good  movies  and  entertainment  with:   Teddy  Awards  for  the  ten  best  for
mature audiences and the ten best for families, the $100,000 Epiphany Prize for the
movie  and  another  for  the  television  that  helps  people  know  God  better,  and  the
$50,000 Kairos Prizes for the top three scripts helping people to know God better.

Report to the Entertainment Industry 

At the Gala event, I present a detailed economic analysis of the previous year’s box
office earnings. This analysis helps the Entertainment Industry understand how to make
more money by adhering to biblical faith and values.

Great Movies:
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The Report to the Entertainment Industry shows that great movies and entertainment:

1. Are great stories well told. Since writing and producing great stories is very
difficult, I teach the HOW TO SUCCEED IN HOLLYWOOD (WITHOUT LOSING
YOUR SOUL) class to help you do just that.

2. Have a positive worldview. Since most people want hope and faith and not
tough lives, the movies that usually succeed at the box office have a positive
worldview, where good triumphs over evil.

3. Are spiritually inspiring. Since most people understand how hard life it, they
want a savior, as Superman said to Lois high above Metropolis in the movie
SUPERMAN RETURNS when he let’s Lois listen to several people crying out
for God’s intervention to save their child or job.

Movies with a Christian Worldview Do Best at the Box Office

Year  after  year,  the Report  to the Entertainment Industry  shows that movie  with a
Christian worldview do better at the box office than movies with pagan or humanist
worldviews 

The Same Is True Overseas
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Year after year, great movies with positive worldviews that are spiritually inspiring do
much better overseas too.

The Spanish Box Office for 2011

MOVIEGUIDE® award winners and family friendly movies dominated the box office in
Spain in 2011.

MOVIEGUIDE® Is Available in More Languages and Countries.
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MOVIEGUIDE® now has  a  German web version  and a  Russian web version.  Korea,
Japan and South Africa also have MOVIEGUIDE® affiliations.

BOOK:  HOW TO SUCCEED IN HOLLYWOOD (WITHOUT LOSING YOUR SOUL)

For  everything  you  wanted  to  know  about  making  or  understanding  faithful,
blockbuster, mass media entertainment, a great place to start is to learn from those
who are making it in Hollywood and are making a difference.  HOW TO SUCCEED IN
HOLLYWOOD (WITHOUT LOSING YOUR SOUL) will show you how to use your God-given
and God-ordained gifts and talents to make significant creative contributions to the
entertainment world.

Learn  from  industry  professionals –  the  brightest  and  best  people  of  faith  in  the
entertainment  industry  – how they  developed their  screenwriting,  acting,  directing,
producing, and behind-the-scenes interests to make Hollywood and the world a better
place.
The contributors you will read exclusively include:

 Richard Cook, former chairman of Walt Disney Pictures; 

 Bill Fay, executive producer of many movies including INDEPENDENCE DAY and THE

PATRIOT;

 Al Kasha, Academy Award winning songwriter and composer for many movies and

television  programs,  including  THE  POSEIDEN  ADVENTURE,  THE  TOWERING
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INFERNO, and THE RUGRATS GO WILD!;

 Andrew  Stanton,  the  scriptwriter  for  TOY  STORY,  TOY  STORY  II,  BUGS  LIFE,

MONSTER’S INC., and FINDING NEMO (which he also directed and produced);

The Results of the Christian Film & Television Commission® and MOVIEGUIDE®’s efforts
to redeem the mass media of entertainment are tremendous.

Results

When we started MOVIEGUIDE® in 1985, the major studios in Hollywood released few
movies with any positive Christian content – less than 1%! By the time we started the
Annual MOVIEGUIDE® Faith & Values Awards Gala and Report to the Entertainment
Industry in 1992 and 1993, however, there were 27 such movies, or about 10.38% of
the market share. And, 19 years later, in 2010, 161, or about 59.63%, of the movies
released by the film industry contained at least some positive Christian content! 
Also,  when we started in 1985, only about 6% of the major movies were aimed at
families; in the past several years, movies marketed to families have increased to 40%
or so of the top movies released in your local movie theaters. Furthermore, when we
started in 1985, about 80% of the top Hollywood movies were R-rated, but, now, about
40% or less are R-rated!
Finally, since we started in 1985, there were only one or two movies being made with
strong, explicit Christian content or values, but, now, there are well over 50 each year.
The former chairman of a major Hollywood studio told me he attributed these positive
shifts directly to MOVIEGUIDE®’s influence as well as the Christian Film & Television
Commission®’s box office analysis and Annual Report to the Entertainment Industry.
Every studio now has a Christian film division,  and several  studios are doing major
movies  with  strong Christian content.   And,  now,  all  of  the major  studios,  not  just
Disney, are doing movies for young children and families.
This does not mean, of course, that the studios are not doing bad movies anymore, but
it does mean there are fewer and fewer bad movies, and an increasing number of good
ones. It is our prayer that the movie industry will make more and more commendable
movies, and remove all offensive elements from them.
Clearly,  however,  the  work  of  MOVIEGUIDE®  and  the  Christian  Film  &  Television
Commission® ministry, especially our Annual Faith & Values Awards Gala and Report to
Hollywood,  has  helped  significantly  to  redeem  the  values  of  the  entertainment
industry!
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Please help us maintain this magnificent momentum by giving us your full  support,
including your generous donations.

Movies with Positive Christian Content

Movies with positive Christian content have increased dramatically due to the efforts of
the Report to the Entertainment Industry, Christian Film & Television Commission® and
MOVIEGUIDE®. 
Movies  with  positive  Christian  content  means  that  the  movie  has  some  positive
mention or representation of Jesus Christ, the clergy, and/or Christian faith and values,
but doesn’t mean that the entire movie is Christian or has a Christian worldview.

What You Do Helps to Determine What the Entertainment Industry Produces

If you teach your students and children to be media wise and help Christian Film &
Television Commission® and MOVIEGUIDE® redeem the mass media of entertainment,
then  you  will  help  determine  what  movies,  games  and  television  programs  the
Entertainment Industry produces and thereby help to redeem the culture so that your
children may look forward to a better world. 
Moreover,  if  you learn how to produce great movies by following the advise of the
Report  to  the  Entertainment  Industry  and  HOW  TO  SUCCEED  IN  HOLLYWOOD
(WITHOUT LOSING YOUR SOUL), then you can communicate your Christian faith and
values to the next generation. As Plato said, a culture that forgets how to tell its story
dies.
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We All Want Love

The key is that we all want love.

Love Is:

We want people to be kind to us, patient with us, and not to keep an account of our
wrongs as 1 Corinthians 13:4-7 says.

The Great News Is

26



The great  news is  that  the Creator  God loves  you so  much that  He gave His  only
begotten Son, Jesus Christ, to save you, forgive you and give you new life. He loves you
the way you want to be loved, and He transforms you into the best, most loving person
you can be through the power of His Holy Spirit.

We’re Here To Help You

So, please contact us:

Ted Baehr
Christian Film & Television Commission® 
Movieguide®
1151 AvenidaXXX
XXX
XXX
XXX
XXX

Editor’s note: This talk was presented on Sunday May 27, 2012 at the World Congress
of Families in Madrid, Spain
© Baehr, 2012
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